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120 PARK AVENUE, NEW YORK, NY 10017-5592 


PHILIP MORRIS USA 


DATE: 

June 26,1995 

TO: 

Suzanne LeVan 

FROM: 

Roy Anise ~ 

Shelby Rafferty 

RE: 

Miami Party Zone Test 

PURPOSE: 


•To recommend expansion of Parliament's Party Zone Bar Nights program into Miami in 
4th quarter, 1995. 


BACKGROUND. ; 

• Parliament represents a 1.26 share in the Miami market. This market contributes 2% of the brand's 
total volume, half of which is the box packing. Box has grown 21% in Miami (versus YAG), in 
comparison to the brand's three key Northeast markets, with growth averaging 6% (versus YAG). 


Box 

Total Parliament 


Volume Share Share %A 

Share Difference 95/94 95/94 

.62 +.08 +15% 

1.26 - +.3% 

(Source: MSA, CYTD, May '95) 


• Since there is no seasonality to the brand's volume, it is believed the Parliament Miami franchise 
encompasses not only snowbirds, but locals as well. Preliminary analysis utilizing STARS data 
provides limited insight. The data suggests that Cubans and Hispanics are no more or less likely than 
whites to purchase the brand. However, females, 25-35 yrs, of age that purchase cigarettes in grocery 
outlets are more likely to buy Parliament. While the later part of this profile appears very similar to 
the Region 1 box smoker, one cannot assume the demographic profile of the Parliament smoker in the 
Northeast and Miami is the same. STARS data provides a comparison based upon each MARKET'S 
demographics (See Attachment A). Brand is currently working with market research to combine 
high volume stores and RDM data to gain more insight into the Parliament Miami consumer. 

• Prior to 1994, Parliament did not support Miami via marketing efforts. However, in 1994, the brand 
established a four-month OOH advertising presence (March/April and November/December). In 
1995, the brand increased its OOH media frequency to include eight months of bulletins and bus 
shelters. Parliament also allocated a percentage of its three retail promotions: a B1G1F and two 
incentive-based offers. 


Source: https://www.industrydocuments.ucsf.edu/docs/jzcm0004 
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Source: MSA. 1mm. May 95 



PARLIAMENT BOX'S SHARE IN MIAMI 







TEST PROGRAM OBJECTIVE S; 

• Increase brand visibility among YAS in Miami. 


• Gain trial of box-packing among competitive YAS. 

• Generate YAS names for the database. 

• Gain greater insight into the demographic profile of both Parliament and young adult competitive 
smokers in the Miami market. 


STRATEGIES : 

• Implement a four-week test program in popular clubs and bars in South Beach/Coconut Grove areas. 

• Launch the test program to coincide with November/December OOH media placement to reinforce big 
brand presence and feel. 

• Collect demographic information on YAS' in the Miami market via surveys. 

• Tailor party zone creative, materials and incentives to the slightly more upscale, trendy metro-Miami 
market. 


BUDGET REQUEST : 

* $200,000 needed for 4th quarter '95. 


The GMR Agency proposal and cost breakdown is also attached for your review. Can we discuss at your 
earliest convenience? Thanks. 


CC: J. de Castro 
E. Moore 
C. Person 
M. Medina 


Source: https://www.industrydocuments.ucsf.edu/docs/jzcm0004 
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